Tetdptn 26 louviou 2019

AEATIO TYNOY

Me €pya srupefarwveral n Suvapkn tou KAadou

OL TTLO OUGCLALOTIKEG TTPWTOPROUALEG, LEOW TWV OTOLWV KOPUPALEG ETMLYELPNOEL COUTIEP APKET KoL
npounOsutég FMCG Kol UMNPESLWV KATAPEPAV VA EMLTUXOUV ONLOVTLKOUG GTOXOUG, TOGO OTO OLKOVOLLKO
000 KOl 0TO KOWWVLKO edio, BpaBeuBOnkav tnv Tpitn 25 louviou, otnv TeAeTr) ATOVOUAG TWV
Supermarket Awards 2019. To udnAd eninedo twv BpaPeuBéviwy Epywv entfeBaiwos T SUVOLLKI TOU
kAdadou.

Jtnv TeAet) AMOVOUNG, TTou Tipaypatonotdnke oto Anais Club otn Bapupumoumnn, avwtato oteAéxn
ETUXELPNOEWV OOUTIEP LAPKET KAl TIPOUNOEUTWY, KABWE KAl EKTPOCWITOL POPEWV TNG AYOPAS KOL TNG
oKASNUATKAG KOWVOTNTAG, XELPOKPOTNOOV BEpUA T OTEAEXN TWV ETXELPOEWVY KaL TIC OMASEG TTOU
vAormoinoav TG npwtoPoulieg ol omoieg EAaBav Thv uPnAdTePN BabpoAoyia Ao T KPLTIKI EMLTPOT.

Ta Top Bpapeia

Top Retailer avadeixdnke n AB BaotlomouAog AE, CUYKEVIPWVOVTAG TOUG TEPLOGOTEPOUC TTOVTOUG OTN
OXETIKN eVOTNTQ, oUUGwWVa e Ta BpaPeia ou katéktnaoe (6 Gold kat 2 Silver), Top Supplier FMCG n AEATA
Tpodiua AE, CUYKEVTPWVOVTAC TOUG TIEPLOCOTEPOUG TTOVTOUC OTNV avtiotolxn evotnta (4 Gold), evw n
urtonorotnta tng Coca Cola Tpia EPirov «Mpdypappa Evioxuong tng AmaoyoAnoiwpotntog Youth
Empowered» é\afe tnv uPpnAdtepn Babpoioyia petafl OAwv twv umoPndlotitwy, kepdilovtog to Bpafeio
«Top Rated Project». Ta BpaPeia napéAapav: yia tnv AB Bacilomoulocg o k. BaciAng Ztavpou, Brand
President tou opilou, yia tn AEATA Tpodiua n k. EAla Mmtaipd, Marketing Director, kat yia tnv Coca Cola
Tpla EPAov o k. AAE€avSpoc Mamaddakng, External & Community Affairs Manager.

Emiong, otnv evotnta twv BpaPeiwv ou adopolv oTIC ALAVEUTIOPLKEC EMLXELPAOELG, LETOED TWV PEYAAWVY
VIKNTWV gival n Metro, pe 7 Gold Bpaeia, evw otnv evotnta Twv BpaBeiwv mou amovéuovtal o
npounOeuTikEG emuyelproel FMCG n META, ue 3 Gold Bpapeia.

Y€ 0,TL adopd TNV evotnTa OTIoU BpaBeliovTal oL oNUAVTIKOTEPEG MPWTOROUALEC cuvepyaoiog Alaveumopiou-
npopunBeutwv FMCG, amovepndnkav 3 Bpafeia Gold: Itnv P&G kot thv AB BactAOmoOUAOC yLa TNV KOUTTAVLAL
MPOZDOEPQ, otn META kot Tig EAANVIKEG YIiepayopEg ZKAaBevITn yLa TNV UTTOOTAPLEN TOU KOWVWVLKOU
npoypappatog «Mntépa & Matdi» twv Matpwv tou Kéopou kat otnv Coca-Cola Tpia EPdov yia
ouvepyaoia pe Thv Metro, oto mAaiolo uhomoinong tou MNpoypappoatog Evioxuong AmacyoAnoudtntog
Youth Empowered.



2TV TeAETH), MAPOUCLACTPLA TNG omolag Atav N K. Katepiva Mmoucoumnoukéa, urteUBuvn Sladniong tou
TieploSikou «oeAd o€pPLe», Ta BpaPeia amévelpav oToug VIKNTEG: O MPOESPOC TNG KPLTIKAG ETULTPOTING K.
Mwpyog Aoukidng, kabnyntrng oto Epyaotrplo HAektpovikou Eumopiou & Emuyelpeiv ELTRUN tou
OwkovoutkoU Mavemniotnpiov ABNvwy, EMLOTNUOVIKOG cUUBoUAOC Tou Ivotitoltou Epsuvwy Alaveumopiou
KatavaAwtikwv AyaBwv (IEAKA), ta péAn tng emtponng Kk Nikog Kapayswpyiou, mpdedpog tou EAAnVIKOU
Yuvdéopou Blopnyoviwv Emwvupwy Npoidvtwv (EXBEN), AAe€avdpa Nitta Xalamnn, Aviutpdedpog Tou
MaveA\nviou Zuvdéopou E€aywycwv (NZE), Avtwvng Motauitng, Mpoedpog tou Ivotitoutou NwAncswv
EA\Gdag (IME), Aeutépng Kloogg, Mevikog AleuBuvtrg tou IEAKA, Ztapdtng Avdplavomnoulog, Executive
Consultant, Planning, @avog Maupoc, Partner tng EY, AyyeAiva MiyanAidouv, M'eviki AteuBuvtpla & Partner,
Response, péhog Az tng EEAE kot tou EIEN, Katepiva Opaiddkn, Npoedpog tou GRECA, Elprivn MwpyaAn,
l'evikn AlteuBuvtpla tng Digital Effect, Kwvotavtivog Mayxaipag, Npoedpog Tou Ivotitoutou Epguvag
Awavepmopiou kat Katavalwtikwy AyaBwv (IEAKA) kat o k. Jean-Francois Etienne, General Manager Unilever
SEE.

«E€aupetikog Npopundsutig EAANVIKWV Aypotikwv Mpoioviwv»

Mo GAAN UL XPOVLA, OL CUMUETEXOVTEC OTNV TEAETH QMOVOUNG UTIOSEXBNKAV e BEPUO XELPOKPOTN A
TOUG EKTIPOCWITOUG TWV ETLXELPHOEWVY OTLG OTOLEG ATTOVEUNBNKAV TA TIUNTKA BpaBeia « EEapeTIKOG
MpounBeutrg EAAnvikwv Aypotikwv Npoidvtwv». Npdkettal yio BpaPeia KTOC SLOYWVLOTIKAG
Stadikaoiag, mou amoveépovtal ol Udwva PE TIG TIPOTACELG CNUAVTIKWY aAUGidwv coUTEP UAPKET,
TIOU avayvwpilouv e auTo Tov TPOTo TNV UPNAR TOLOTNTA TWV TPOIOVTWY, TNV APLOTN CUVEPYOOia
LLE TLG OUYKEKPLUEVEC ETILXELPHOELG KOL TNV 0la TNG UTTOOTAPLENG TNG TOTILKI G TOPAYWYNG KOL TWV
TOTUKWYV KOoWwwvwwv. To BpaPeio amoveunBnke otig €€NG emLXeLlPOELS: TUPOKOUELD ZTELOKAKNG,
JuMuyapdog OE, OL Toupévioosg - Adpton Anuntpa, Mmaxapikd lvéia, BeAoUdo MAAKTOKOULKA
Mpoidvta, FahaktoBlopnyavia EBOA, Evwon Aypotikwv Zuvetalplopwyv Aakwviag AE, Mavaylwtng
MntpomnouAog kat ZIA EE, Aypoktnua Ntoupa AE, Aypoktripata Kpntng MavwAltodkng Kot
MNapadootaka AANavtika MetooBou AE.

ATIOVEUNTEG TWV TLUNTIKWV BpaBeiwv Atav ol kKUpLoL: Nwpyog ApXoAEKKAC, AVOTTANPWTAG MEVLKOG
AteuvBuvtic tng Metro, AnunRtpng BatolBlavoc, Epmopikog AtleuBuvtic tng XaAkiadakng, Avopeag
Katoxtavog, Buying Director of Fresh tng AB BaoilomouAo kat 2aBRag Toptomidng, AleuBuvtng
MAnpodopikng ¢ Atapavt¢ MaooUtng.

Xopnyog twv BpaPeiwv NTav n EAdic Unilever Hellas AE kat Yootnplktég ot Priceye kat n ABnvaikn
ZuBomotia.

Emokedreite to site Twv BpaPelwv www.supermarketawards.gr mpokelévou va SE(TE TOUG VIKNTEC,
dwtoypadieg kal to video Tng TeAeTNG, KABwWG Kal AAAEG TTAnpodopleg OXETIKA e TOV BeoUO.



http://www.supermarketawards.gr/

